7 Secrets to

Photography Biz Checklist

S tandingOut online
~ AND BOOK HIGH PAYING CLIENTS!

Get ready to
BUST out your
irresistible self
and SHINE online!
www.rebeccataylor.com.au

hello!
My name is Rebecca Taylor – I’m a leading Australian personal
branding photographer. Pleased to digitally meet you!
I launched my business, Rebecca Taylor Photography, in 2010,
and despite being in the throes of growing babies in my belly
and becoming a functioning ‘adult’ parent lady, I’ve gotta say
– starting this business was the best thing I’ve ever done.
I honestly still pinch myself sometimes!
Choosing portrait photography as my speciality came easily
to me. I love people, I love personalities, and I love creating
beautiful representations of humans.
But it took me a few years to hone in on who exactly I wanted
to serve. It wasn’t an overnight realisation, but it was a natural
one. Creating my niche was one of the best things I could
have done for my business – well, that and getting savvy with
online marketing and personal branding.
With continual training and experience under my belt,
I’ve photographed hundreds of amazing people and have
managed to grow my humble little passion into a six-figure,
thriving business. I did all this while raising two kids, working
flexible part-time hours and still loving what I do.
Now, I’ve got a loyal base of clients that I adore, and the best
part? They seem to love me too!

So how did I get here?
I have mulitple degrees in design, media & communications
but I’m a self-taught photographer and online marketing
strategist. I’ve proudly created a profitable business where
the majority of my leads have come through online searches
– and guess what? I’ve never paid a cent on ads!
It’s not always been easy, though. If I could change anything,
I’d have had the courage to reach out to other photographers
who had already walked the entrepreneurial business path.
This is why I’m sharing my knowledge with you. I want to
help other photographers get out of the ‘struggling artist’
mentality and start living life on their terms.
Life is too short to spend time doing anything but your
passion. Trust me, there are so many people out there looking
for a photographer just like you. They’re waiting for you to
show up online so they can engage YOU to do what you were
born to do.
Are you ready to stand out and get paid handsomely to do
what you love? Then read on!
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Choose a niche

and stick to it!

So many photographers are unclear who their primary
target market is – and it shows. Failing to communicate your
speciality creates confusion in the mind of a potential client.
How will they know if you’re the best fit for them?
Concentrate on one area of photography (say fashion
photography or wedding photography), and build your
reputation, skills and client list until you become the
go-to master of your niche. While, this may seem like you are
limiting yourself and throwing away other opportunities,
you’re really not!

Trust is key in professional relationships, and showing what
you’re best at – and accepting what you’re not – builds this
foundation for you.
It also means you get to serve the people that value your
unique way of story telling and you get to spend your time
surrounded by these people who love what you do and will
pay you well for it!
The other great thing is your brand will become stronger as a
result. Your clients won’t be able to resist hiring you!

The more you specialise in your photography business, the
easier it is to speak to your ideal client in a way that resonates
with them and presents you as an expert in your area of
photography.
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Showcase

your signature style

Once you are clear on the area of photography you specialise
in, you can work out what types of photographs to showcase
online.
My clients all want beautiful images of themselves to
use in their own online marketing. They need to project
approachability and confidence but also show a sense of who
they really are and inject some personality.

My clients have chosen me as their photographer because
they’ve seen images on my website that they can picture
themselves in. They want the same for their own online
marketing – and I’m gonna give it to them!
*Quick note: your niche and style may change over time and
that ‘s ok, just focus on what you enjoy creating now and
develop that in the best you can.

So, the photos I showcase online are usually of someone
smiling or laughing or being playful in some way – not stiff or
too corporate.

www.rebeccataylor.com.au

3

Build trust

through social proof

Testimonials from raving fans are an absolute must.
I use them on my website, blog, LinkedIn, Facebook page,
Instagram – you name it, the wonderful words from my
happy clients are there.
Not only do they build trust and credibility, but they also help
promote you without you feeling like an icky sales person.
In almost every business, from Uber to Amazon to Airbnb,
the main purchase decision is created from reading reviews
about that product or service. People really do value what
others think.
The simplest way to get a great testimonial is to ask for one!
However if this makes you feel a little uneasy (don’t worry I
still sometimes feel like this), there are ways around it.
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1. If a raving fan writes great things about you in an email,
you can ask them if it’s ok to copy and paste what they wrote
and add it to your website. They’ll usually always say yes!
2. In the final email that I send out to a client I always include
a line that invites them to write a review. Be sure to include
the web links to the places where you want the testimonials
to go to make it super easy for your clients.
Lastly it’s a good idea to include a headshot of the person
who wrote the testimonial. This will help your potential client
to relate and connect more with the person who wrote it.
You may also consider including their name and website
address and perhaps even their position title to help your
potential client identify with that person even more!

Step out from behind the camera
and become your own personal brand!

Photographers have a reputation at being terrible selfpromoters. They trick themselves into believing that their
photos are enough to sell themselves.

Getting in front of the camera is a very personal thing.
Demonstrating how you’ll make your subjects feel
comfortable is important.

I’m sorry to break it to you, but clients need more than this to
decide if you’re the right person for the job. The truth is, your
clients want to know who the person is behind the camera.
This helps them decide whether you’re someone they could
feel comfortable doing business with or, in our case, being
photographed by.

The more you show your personality, share your values and
allow people to get a glimpse into who you are as a person,
the more likely it is that your online stalkers (aka, potential
clients) will connect with you on a human level. They’re not
just investing in your service, they are investing in YOU!
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Let your passion shine

I’m guessing it’s pretty safe to assume that you started this
whole photography biz ride because photography excites
you and makes you feel good in some way. Perhaps you also
see the beauty in the world and want to help others see it too
- through your lens. But are you showing this online?
Believe it or not but clients will be attracted to you if you
present yourself in a way that shows how much you love
what you do. They want to see that you are excited to create
magical moments and capture it on camera.
The more passionate you are, the more people will trust that
you’ll give them the care, attention and bespoke service they
need to create beautiful work.
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One idea also is to upload to social media behind-the-scenes
pics of you in action. You can also show videos of you doing
your post production workflow.
Not only will potential clients see first hand your passion and
level of expertise but they will also get a sense of the work
that is actually involved in what you do and start to see the
value of your craft.
The more we educate our clients on the production process,
the high end gear and resources used and the work that goes
into creating an amazing client experience, the more we can
justify the rates we charge!

Share valuable content

and let them know you’re the expert

One of the best ways to show that you’re an expert is to share
content online that brings value into the minds of the reader.
Wherever possible, try to help other people online with their
photography problems. That could mean answering a post
inside a Facebook group that not only helps solve someone’s
problem but also lets everyone else see that you know what
you’re talking about.

When you post on your own blog, try to create content that
solves or inspires. Stick to the 80/20 rule with your content –
80% of your communications should delight and engage, the
other 20% can be about what you’re selling.
In a society that is all about taking, the more you can show
you’re a giver, the more engaging you’ll be and the better
your brand will become.
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Get social
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build a community

Social media is an incredible platform for promoting your
services and building a community of raving fans and/or
potential clients around you.

Share insights into your daily life as a photographer, give
clients a look into behind the scenes and allow your potential
customers to get to know you better.

Having a strong social media presence will also bring
credibility to your business, as online stalkers will get to see
that you have people in your tribe who like you and value
your expertise.

Don’t be afraid to attract people who love what you stand for,
and repel those who will never buy from you anyway. Be you!

Keep content inspirational, entertaining and educational.
Fresh, consistent content is key.

Building an engaged community is the aim of the game.
Keep active on social media and don’t forget to interact with
your tribe by asking and answering questions and engaging
in their social media posts.

////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////////

Lets Connect!

Speaking of tribe and building a wonderful community
of like-minded people, I’d LOVE you to join mine!
To help you on your biz journey, I’ll be regulary posting
my lastest tips and insights to inspire you into action
so don’t forget to FOLLOW me on Insta and LIKE me on
Facebook.
Come over and say hi, I can’t wait to meet you!

Facebook: www.facebook.com/RebeccaTaylorPhotos
Instagram: www.instagram.com/rebeccataylorphotography
Pinterest: www.pinterest.com/RTPstudio
Website: www.rebeccataylor.com.au
Email: info@rebeccataylor.com.au
READ ON...
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Thank you!
Thank you for downloading this free checklist – I really hope
you found it useful and inspring.

Keep your eyes peeled for me popping up in your inbox over
the next few days. I’ve got more secrets to share with you.

Often the biggest thing that holds us back from getting what
we want and pursuing our dreams, is ourselves.

If you are ready to stand out online and book high paying
clients then click here to find out more about my mentoring
services.

This is your time to amplify your talent, invest in yourself
and create an irresistable brand that will have your clients
begging to work with you.
No more second guessing yourself and lowering your prices
to compete with other photographers who haven’t taken the
steps to value what they do and stand out online.
I want you to go out there and show the online world who
you are, what you do and why you do it.

I look forward to connecting with you and helping you to
build your dream business and a life you love!

0
x
a
c
c
e
b
e
R

© COPYRIGHT 2018 REBECCA TAYLOR PHOTOGRAPHY | WWW.REBECCATAYLOR.COM.AU

